
 

 

 

Campaign: Healthy Auburn Waters 
 

Objectives 

The Healthy Auburn Waters campaign aims to reduce pollutants 

going into the Ŏƛǘȅ ƻŦ !ǳōǳǊƴΩǎ wastewater treatment plant 

(WWTP). The plant is regulated by the California Regional Water 

Quality Control Board (CRWQCB) which specifies exact pollutants 

that must be prevented from entering the waterways. There are 

dozens of pollutants that are regulated and the CRWQCB 

mandates that when these pollutants are detected, they must be 

treated and removed at the plantña process that requires 

significant upgrades. 

 

To help save money on WWTP upgrades, the city started a public outreach campaign in 2008 designed 

to prevent the regulated pollutants from entering the wastewater system altogether.  It seemed short 

sighted to launch a campaign with such a narrow focus (on the four rare compounds that had been 

detected in the WWTP effluent) so the city looked beyond merely meeting the specific needs of their 

permit regulations. We developed an umbrella campaign that would instill general stewardship for 

waterways and the local environment by using positive messages and bright, engaging images to 

encourage new behaviors. Our primary goals were to stop the dumping of HHW into the drains or 

garbage bins and encourage people to take HHW to the regional collection facility. 

 

Challenges 

 Overcome the stigma that the city would engage in a regulatory program to control pollution 

 Low budget, small community and few communication outlets 

 Little sense of perceived urgency (our rivers look fine, why should I worry?) 

 20 + mile drive to the regional HHW collection facility and limited hours and collections at the 

city-based HHW collection facility. 

 

Solutions 

With the Healthy Auburn Waters campaign, we encourage new behaviors and promote good 

stewardship for area waterways. The campaign logo and title clearly explain our goals and are engaging 

and colorful. Our messages are simple and practical. We specifically avoid getting mired in the 

complexities of the individual pollutants but try to drive citizens to the project website for more details. 

The project website contains information about pollution prevention, proper disposal of household 

hazardous waste, stormwater pollution prevention and proper disposal of FOG (fats, oils and grease) 

and other timely information based on season or topic of importance. 

 

  

Gold Winner 

Best Bang for the Buck Campaign 



  

Success 
No hits of the constituents of concern have reached the wastewater treatment plant. Sewer overflows 

as a result of FOG have decreased but that may also be due to low rainfall in the past two winters. Since 

the January 2008 campaign launch, drop-offs at the HHW disposal location have increased dramatically 

(see chart) suggesting that people are properly disposing of these materials and cleaning these materials 

from their homes. We can also track the increased drop-off activity against the campaign efforts and hits 

on our website suggesting a link between our outreach efforts and increased visits to the regional and 

city-based HHW collection facilities. 

 

 

Drop-off Data for Healthy Auburn Waters 
 

Month Jan. Feb. March April May June July Aug. Sept. Oct. Nov. Dec. Total 

WPWMA Number 
of Drop offs in 2006 
(prior to HAW 
launch) 47 70 43 77 32 72 83 71 62 28 31 41 657 

WPWMA Number 
of Drop offs in 2007 
(prior to HAW 
launch) 66 56 50 40 60 58 49 88 79 41 73 62 722 

WPWMA Number 
of Drop offs in 2008 50 57 177 59 73 102 60 52 47 77 51 50 855 

WPWMA Number 
of Drop offs in 2009 61 30 68 56 63 90 69 93 87 57 62 46 782 

 

 

  



  

 

Selected Samples and Support Materials 
 

Website www.HealthyAuburnWaters.org 
Selected pages below 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

http://www.healthyauburnwaters.org/


  

 

Advertisements 

 

5ƻ ȅƻǳǊ tΦ!ΦwΦ¢Φ ǘƻ ǇǊƻǘŜŎǘ !ǳōǳǊƴΩǎ ŎǊŜŜƪǎ ŀƴŘ rivers! (Health insert Winter 2009) 

 

 
  



  

Spend 1 hour safeguarding your home this spring (Spring 2009) 

 

 

 

  


